Jennifer Widby 
Creative Director 
Louisville, KY  •  (815)474-0340  •  jenwidby.com
Summary 

Creative Director with 8 years building brands and leading the teams that bring them to life. I blend strategy, storytelling, and design to help organizations communicate who they are, building scalable creative systems, launching multi-channel campaigns for national partner brands, and mentoring teams to deliver work that inspires action and supports measurable performance.

Professional Experience 

Creative Director  	    August 2025 – Present 
Evidence In Motion 
· Lead and mentor a multidisciplinary creative team producing websites, advertisements, brochures, social media assets, email campaigns, and experiential marketing materials.
· Direct and facilitate photo and video shoots for university partners to capture high-quality creative assets.
· Own creative strategy and execution for 25 university partner programs, ensuring cohesive storytelling and brand impact.
· Oversee the full creative lifecycle from concept through production, ensuring alignment with strategic goals.
· Define and evolve brand identity systems across EIM and partner institutions.
Collaborate cross-functionally across marketing to develop creative assets that generate qualified leads and support key performance metrics.
Creative Manager  	 January 2022 – August 2025 
Evidence In Motion 
· Led a multidisciplinary creative team delivering integrated marketing assets across digital, print, and experiential channels.
· Maintained brand integrity for EIM and university partners.
· Developed creative packages supporting new university program launches.
· Mentored and evaluated team members through ongoing one-on-one sessions.

Graphic Designer 	   August 2018 – January 2022 
Evidence In Motion 
· Led designers producing creative across four EIM brands
· Directed creative strategy for eight national industry conferences
· Designed 36+ journal ads featured in leading physical therapy publications
· Designed multi-channel campaign assets across landing pages, email, brochures, and social media graphics
· Developed event identity systems from concept through print-ready files, including signage and booth graphics

Education 

	Southern Illinois University 	 
Bachelor of Science in Business Marketing 
	  August 2015 – May 2018 

	Tennessee Technological University
	 August 2013 – May 2014 


Bachelor of Education  
Core Skills 

Leadership & Strategy 
· Creative Direction & Vision
· Team Leadership & Mentorship
· Project & Campaign Management
· Strategic Planning & Brand Strategy
Creative & Design 
· Graphic & Visual Design
· UX/UI Design
· Typography, Layout & Color Theory
· Video Production 
· Email Design
· Experiential / Event Design
Marketing & Business 
· Integrated Campaigns (Digital + Print + Experiential)
· Content Strategy & Storytelling
· Social Media Strategy & Management
· Data-Driven Creative & Performance Metrics
Technical / Tools 
· Adobe Creative Suite (Photoshop, Illustrator, InDesign, Premiere, After Effects)
· Figma / Sketch / Canva
· Web & CMS Platforms (Webflow, WordPress, Wix)
· HTML/CSS
· Marketing Automation Tools (Salesforce Marketing Cloud, Pardot)
